4CsE FAoZ & tAQ 4o Auo]A ulAE
Hefol] &3 AT

Space Marketing Strategy Focused on 4Cs elements in Design Hotels

FAA 2D

Azvsh ARl st AT A Sk ANy

Nam so-young

The Graduate School of Design, Konkuk University

Lyu, ho-chang

Dept. of Interior Design, Konkuk University



1A &
11, A9 24 2 o
12, A9 W 2 H o)

2 YA 39 WAT AR

21 7hd 5ol
22 % 2 &

M

3. &2¥o] mAR I 4Cs

31, tAR] vhAEe) w7
32. 2ol wARe 9
33. 29o)z PR 84

4. tAQl 599 4Cs

4-1. 2=¥)ZH(consumer)

4-2. 737 8 A~ (competitive factor)
4-3. 2] (convenience)

4-4. AFYA ©]d(communication)
45 272

Hlxm A2 AR ke o
9 AR s 45
o2 WEd SHAE oy

AR A ileln, npAR M YA
H ¥FE £ 245 ol 9
Al B dAFolMe wigtsle 840 A8
2nA T4 AR Aol Hxl &
ARl Hgeirial AdE = 259
—3— 33 11739 4GS 7|FoE AFo)
4Cs (Consumer, Competitive factor,
AEA T,
A HE 4CsE FAo0Z YA}l sHe] Ado]A wm)
Aere BAsw P A
AZ3 27E == 49w, U4 sge
S AFE MR, AL, HOA, A
oM anHE 4 loem, old 4Cs
A BN EHst oJGA 2ETHY
dse FYSVE A 59
A
= 2, o3
, 3E B AFUAlA 59 2

Fng 5 9k

Communication) &

L
tilo
M

o o [ T o
)
L
r
1o,
(e
o >

M i

223}

©:

N
Lo

X,
0,

o N Kl ox i fo Ho X
S
i)
[

off
ol
o,
o
)
o
o

ZFA) o
gzrel 59, Aol ulAE, 4Cs

Abstract

Design Hotels are not places simply providing lodging
services. They are a kind of urban community spaces
which create an experience and a life style reflecting
consumers’ needs of new experiences various recreation
facilities and sensational designs. Therefore design is a
core factor that affects most marketing variables during
establishing marketing strategies for design hotels.
Accordingly, the main objective of this research is to
analyze and verify the marketing strategies of Design
Hotel in view of new 4Cs(Customer, Competitive factor,
Convenience and Communication) elements of space
marketing. The result showed that 4Cs should be
considered at the very initial steps of design hotel
establishment. Also, those elements should be analyzed
systematically to draw creative marketing strategies that
create competitive edges for design hotels with
considering price, exceptional functions and services, and
space communication mainly based on original and

creative designs.
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3Rooms 10 Corsocomo
Carla Sozzani/Mailano/2004

Una Hotel Vittoria
Fabio Novembre/Firenze/2003
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New Majestic Hotel
Loh Lik Peng2| 89l/Singapore/2007
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Rolf Lowenborg /Stockholm/2004
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Nordic Light Hotel
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Hillside Su Hotel
Eren Talu/Turkey/2003

Murano Urban Resort
Raymond Morel & Christian
Derory/Pairs/2004
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Mirques de Riscal Hotel
Frank O Ghery/Spain/2006

Nordic Light Hotel
Rolf Lowenborg/Stockholm/2004
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Art Luise Kunsth Hotel
Various Atrtists/Berlin/200!

ACE Hotel
Various Artists/Portland/2007
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The Hamburg Side Hotel
Jan Stormer & Matteo

Sixty Hotel
Studio 63/Riccione, Italy/2006
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